AMENDMENT TO THE SPECIFICATION : 

Please amend the Substitute Specification submitted on March 29, 2010 as follows: 
On Page 12, amend the third and fourth paragraphs as follows: 

Figs. 2 1 and 2 - 2 1A and IB show a schematic diagram of the consumer-product 
information collection, transmission and delivery system of the illustrative embodiment hereof 
shown embedded with the infrastructure of the global computer communications network known 
as the "Internet", and comprising a plurality of data-synchronized Internet Product Directory 
(IPD) Servers connected to the infrastructure of the Internet, a UPN/TM/PD/URL Relational 
Database Management Subsystem (i.e. UPN/TM/PD/URL RDBMS) 9 connected to one or more 
of the IPD Servers and one or more globally-extensive electronic data interchange (EDI) 
networks, a Web-based Document Server connected to at least one of the IPD Servers and the 
Internet infrastructure, a Web-based Document Administration Computer connected to the Web- 
based Document Server by way of a TCP/IP connection, a plurality of manufacturer-related 
electronic-commerce (EC) information servers for hosting EC-enabled stores or EC-enabled on- 
line catalogs of manufacturers, a plurality of retailer-related electronic-commerce (EC) 
information servers for hosting EC-enabled stores or EC-enabled on-line catalogs of retailers, a 
plurality of Internet Product-Information (IPI) Servers connected to the infrastructure of the 
Internet for serving consumer-product related information to consumers in retail stores and at 
home, a central e-mail RDBMS for receiving and storing copies of e-mail transmissions from 
retailer-store based kiosks to e-mail addresses of consumer accessing consumer product 
information therewith in retail shopping environments, a plurality of Client Subsystems 
connected to the infrastructure of the Internet and allowing manufacturers to transmit consumer- 
product related information to the Web-based Document Server for collection and retransmission 
to the IPD Servers, and a plurality of Client Subsystems connected to the infrastructure of the 
Internet and allowing consumers in retail stores and at home to request and receive consumer- 
product related information from the IPD Servers. 

Fig. 2A 2A1 is a schematic diagram illustrating the flow of information along the 
consumer-product supply and demand chain, including (i) the communication link extending 
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between the information subsystems of manufacturers of UPC-encoded products and the 
centralized (or master) UPN/TM/PD/URL RDBMS of the consumer-product information 
collection, transmission and delivery system of the present invention, (ii) the communication link 
extending between the UPN/TM/PD/URL RDBMS and the IPD Servers of the present invention, 
(iii) the communication link extending between the IPD Servers and in-store Client Subsystems 
of retailers, (iv) the communication link extending between the IPI Servers and the in-store 
Client Subsystems of retailers, (v) the communication link extending between the IPD Servers 
and the Client Subsystems of consumers, (vi) the communication link extending between the IPI 
Servers and the Client Subsystems of consumers, and (vii) the communication link extending 
between the UPN/TM/PD/URL RDBMS for providing consumer product catalog services to 
retailer purchasing agents and others and enabling the on-line purchase of consumer products 
between trading partners (e.g. manufactures and retailers) using EDI (or XML/EDI) based 
business-to-business electronic commerce transactions. 

On Page 13, amend the first paragraph as follows: 

Fig. 2A 1 2A2 is a schematic diagram illustrating the flow of information along the 
consumer-product supply and demand chain, similar to that shown in Fig. 3A 2AL except that as 
shown in Fig. 2A2, each manufacturer transmits to the UPN/TM/PD/URL RDBMS (realized 
as a massive data warehouse) one or more information resource files (IRFs) which are 
symbolically linked to particular UPN-encoded product, and that each IRF is then stored as a 
Web-based document on an Internet information server at predesignated URL, symbolically 
linked to the UPN, so that consumers can use the UPN to access a menu of URLs symbolically 
linked thereto for display of the corresponding Web-documents; 

On Page 15, amend the fifth and sixth paragraphs as follows: 

Fig. 3 A3' 3A4 is a graphical representation of the bar code driven multi-media kiosk 
shown in Fig. 3 A3, wherein the laser scanning projection-type bar code symbol reader is 
removed from its support stand, by pulling its connector cable out of its cable take-up unit, and 
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used to read a bar code symbol on product located a relatively short distance away from the 
kiosk. 

Fig. 3A4 3A5 is a graphical representation of a fourth illustrative embodiment of the 
client computer system of the present invention realized in the form of a bar code driven multi- 
media kiosk, designed for use as a virtual sales agent in retail shopping environments such as 
department stores, supermarkets, superstores, retail outlets and the like, and shown as having an 
integrated "cordless" type laser scanning bar code symbol reader disposed overhead its LCD 
touch-screen panel, a telephone handset for carrying out telephone calls, and a credit card 
transaction terminal for conducting consumer purchase transactions and other forms of electronic 
commerce while using the consumer product information finding system of the present 
invention. 

On Page 16, amend the first paragraph as follows: 

Fig. 3A4 1 3A6 is a graphical representation of the bar code driven multi-media kiosk 
shown in Fig. 3A4, wherein the laser scanning projection-type bar code symbol reader is 
removed from its support stand and used to read a bar code symbol on a product located a 
relatively short distance away from the kiosk. 

On Page 17, amend the seventh and eighth paragraphs as follows: 

Fig. 4F1 is a schematic representation illustrating the method of Figs. 4E1 and 4E2 being 
carried out using certain subcomponents of the system depicted in Figs. 2 1, 2-2 1A, IB . and 
2B1, in particular. 

Fig. 4F2 is a schematic representation illustrating in greater detail the Applet-embedding 
step of the method of Figs. 4E1 and 4E2, carried out using certain subcomponents of the system 
depicted in Figs. 2 1 and 2 2 lAand IB . 

On Page 22, amend the first paragraph as follows: 
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As shown in Figs. 2 1 and 2 2 1A and IB , the consumer-product information collection, 
transmission and delivery system of Fig. 1 is realized as an arrangement of system components, 
namely: a central UPN/TM/PD/URL Relational Database Management Subsystem RDBMS 9 for 
storing and serving various types of consumer-product information to retailers, manufacturers 
and consumers alike (e.g., the name of the product's manufacturer; the Universal Product Code 
(UPC) or European Article Number (EAN) assigned to the product by the manufacturer; one or 
more URLs specifying the location of information resources on the Internet at which particular 
kinds of information relating to the consumer-product can be found; merchandise classification; 
style number; trade name; information specifying the size, color and other relevant 
characteristics of the consumer-product, where applicable; ordering criteria; availability and 
booking dates, etc.); a globally-based (packet-switched) digital telecommunications network 
(such as the Internet) 10 having an infrastructure including Internet Service Providers (ISPs), 
Network Service Providers (NSPs), routers, telecommunication lines, channels, etc., for 
supporting packet-switched type digital data telecommunications using the TCP/IP networking 
protocol well known in the art; one or more Internet Product Finding Directory (IPD) Servers, 
each indicated by reference numeral 11 and being connected to the Internet at strategically 
different locations via the Internet infrastructure 10 and data-synchronized with each other in 
order that each such Server maintains mirrored a relational-type database structure as represented 
in Figs. 4A and 4B; a plurality of Internet Product-Information (IPI) Servers, each indicated by 
reference numeral 12 and being connected to the Internet via the Internet infrastructure; a 
plurality of retailer-related electronic-commerce (EC) information servers 12A, each operably 
connected to the infrastructure of the Internet, and enabling the hosting or one or more EC- 
enabled stores or EC-enabled on-line catalogs (i.e. EC-enabled WWW sites) owned, operated, 
managed and/or leased by one or more retailers along the retail supply and demand chain; a 
plurality of manufacturer-related electronic-commerce (EC) information servers 12B, each 
operably connected to the infrastructure of the Internet, and enabling the hosting or one or more 
EC-enabled stores or EC-enabled on-line catalogs (i.e. EC-enabled WWW sites) owned, 
operated, managed and/or leased by one or more manufacturers along the retail supply and 
demand chain; a plurality of User (or Client) Computers, each indicated by reference numeral 13, 
being connected to the Internet via the Internet infrastructure and available to consumers (Ci, C2, 
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C3,...>Ci); one or more data communication (i.e. EDI) networks 14, comprising data collection 
nodes 15 and communication links 16, operably connected to the centralized UPN/TM/PD/URL 
Database Management Subsystem 9, each Client Computer 13 available to a Manufacturer (Mi, 
M 2 , M 3 ,.., Mj) and Retailer (Rj, R 2 , R3,.., Rk) within the retail supply and demand chain; a Web- 
based Document Server 30 connected to at least one of the IPD Servers 1 1 and the Internet 
infrastructure, for transferring documents and messages to remote Client Computer Systems 
during the registration of manufacturers and consumer products with the system hereof and 
periodically updating product-related information with the IPD Servers 11 in an automatic 
manner; and a Web-based Document Administration Computer 31 connected to the Web-based 
Document Server 30 by way of a TCP/IP connection 32, for administrating the registration of 
manufacturers and products with the system, initiating the transfer of consumer product related 
information (e.g. menu of URLs) between the remote Client Computer Systems and Web-Based 
Document Server 30, transferring such information to the IPD Servers 11, and maintaining local 
records of such information transfers and the like. As will become apparent hereinafter, Web- 
based Document Server 30 and Web-based Document Administration Computer 31 provide a 
subsystem for (i) managing the process of registering qualified manufacturers and their consumer 
products and related Web pages (e.g. UPC numbers and URLs), and (ii) updating the product- 
related information with the IPD Servers 1 1 in an automatic manner to ensure accurate links 
between UPNs and URLs within the UPN/TM/PD/URL RDBMS. The subsystem comprising 
the Web-based Document Server 30 and Web-based Document Administration Computer 31 
shall be referred to as the Manufacturer/Product Registration Subsystem of the consumer product 
information finding and delivery subsystem 2 and indicated by reference numeral 33 throughout 
the figure drawings hereof. 

On Page 24, amend the last paragraph as follows: 

As shown in Figs. 2 - 1 and 2 - 2 1A and 1B » each synchronized IPD Server 1 1 is interfaced 
with an ISP 1 OA in a conventional manner. The actual number of IPD Servers 1 1 used in any 
particular application will depend on various factors including, for example, user demand, 
Internet traffic conditions, network router capacity and performance, etc. Each such IPD Server 
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1 1 is assigned a static IP address and a common domain name on the Internet according to the 
Domain Name System (DNS) well known in the art. Data synchronization among such databases 
can be achieved using conventional data synchronization techniques well known in the art. In 
addition, a backup and mirroring program can be used to maintain data security. Preferably, the 
synchronized IPD Servers are maintained by a team of network managers under the supervision 
of one or more webmasters. 

On Page 29, amend the first paragraph as follows: 

Each retailer-related electronic-commerce (EC) information server 12A indicated in Figs. 
2 1 and 2 2 1A and IB is operably connected to the infrastructure of the Internet. In general, 
each retailer-related information server 12A can be realized by, for example, the Origin 200 
Server or 02 Desktop Workstation from Silicon Graphics, Inc., a high-end information server 
from Sun Microsystems, Inc., or any other computing machine that can perform the function of a 
Server in a web-based, client-server type computer system architecture of the illustrative 
embodiment. As shown in Figs. 2 1 and 2 2 1A and IB . each retailer-related EC-enabled 
information server 12A is interfaced with an ISP 1 OA in a conventional manner, and is assigned 
a static IP address and a unique domain name on the Internet. Each retailer-related EC-enabled 
information server 12A is also provided with: (i) Java-enabled WWW (http) server software, 
such as Netscape Communications Fastrak Information Server software, for supporting http, ftp, 
XML/ICE and other Internet protocols, and serving HTML and XML formatted documents (i.e. 
pages) associated with Web-sites containing product related information of a multi-media nature; 
(ii) an advanced EC-enabled product merchandising software solution, such as the Host and 
Merchant (or Enfinity) Intershop 4 E-Commerce Server Solution from Intershop 
Communications, Inc., of San Francisco, California, and/or catalogMANAGER® and 
catalogMAKER® software programs from RealEDI, Inc. of Sherman Oaks, California, for 
building, managing and operating all aspects of e-commerce WWW sites, whether implementing 
on-line merchandising solutions for retailers and manufacturers, creating business-to-business 
and business-to-consumer product catalogs; (iii) an Internet Advertisement Management 
Software Solution, such as OPEN ADSTREAM™ Internet AD management software solution by 
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REAL-MEDIA, Inc. of New York, New York), for managing all aspects of Internet advertising 
on Internet information servers; (iv) a dynamic web-site auction hosting software solution, such 
as, AuctionNow 4.2 from OpenSite, Inc. at http://www.opensite.com : and optionally (v) Web- 
site development software for enabling the creation of HTML-encoded multi-media pages and 
the like for the EC-enabled Web-site development. Such EC-enabled Web-sites can be 
expressed in HTML, XML and/or VRML or any other suitable language, which allows for Web- 
site construction and Web-site connectivity. Web-site management software can be used to 
maintain correct hyper-links for any particular Web site. Preferably, each EC-enabled retailer- 
related server 12A is maintained by a team of network managers under supervision of one or 
more webmasters. The primary function of each retailer-related EC information server 12A is to 
enable the hosting of one or more EC-enabled stores or EC-enabled on-line catalogs (i.e. WWW 
sites) owned, operated, managed and/or leased by one or more retailers, (and optionally 
wholesalers and manufacturers as well) along the retail supply and demand chain. The use of the 
Intershop 4 Hosting and Merchant E-commerce software solution enables sellers to design and 
build dynamic environments for buyers and sellers by enabling sellers (i.e. vendors) to: (1) create 
a unique look and feel for their e-commerce sites using a Web browser; (2) fully customize their 
e-commerce sites to maximize the buyers experience, using an import/export function for easily 
importing existing product databases and site design directly into the Intershop; (3) build detailed 
profiles of buyers and present them with products that match these profiles, creating a 
personalized shopping experience; and (4) offer complementary products for sale based on 
current selections, thereby raising the overall value of each e-commerce transaction carried out. 
Also, the back-office portion of the Intershop 4 E-commerce Solution is intuitively organized to 
make it easy for sellers to manage their on-line business through a Web browser. 

On Page 30, amend the first paragraph as follows: 

Each manufacturer-related electronic-commerce (EC) information server 12B indicated 
in Figs. 2 1 and 2 2 1A and IB is operably connected to the infrastructure of the Internet. In 
general, each manufacturer-related EC information server 12B can be realized by, for example, 
the Origin 200 Server from Silicon Graphics, Inc., the 02 Desktop Workstation from Silicon 
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Graphics, Inc., the ULTRA™ information server from Sun Microsystems, Inc., or any other 
computing machine that can perform the function of an http server in a client-server distributed 
object-computing environment. As shown in Figs. 2 1 and 2 - 2 1A and IB . each manufacturer- 
related EC-enabled information server 12B is interfaced with an ISP 1 OA in a conventional 
manner, and is assigned a static IP address and a unique domain name on the Internet. Each 
manufacturer-related EC-enabled information server 12B is also provided with: (i) Java-enabled 
WWW (http) server software, such as Netscape Communications FastTrak Information Server 
software, for supporting http, ftp, and other Internet protocols, and serving HTML and XML 
formatted documents (i.e. pages) associated with Web-sites containing product related 
information of a multi-media nature; (ii) an advanced EC-enabled product merchandising 
software solution, such as the Host and Merchant Intershop 4 E-Commerce Server Solution from 
Intershop Communications, Inc., of San Francisco, California, and/or catalogMANAGER® and 
catalogMAKER® software programs from RealEDI, Inc. of Sherman Oaks, California, for 
building, managing and operating all aspects of e-commerce WWW sites, whether implementing 
on-line merchandising solutions for retailers and manufacturers, or creating business-to-business 
and business-to-corisumer product catalogs; (iii) an Internet Advertisement Management 
Software Solution, such as OPEN ADSTREAM™ Internet AD management software solution by 
REAL-MEDIA, Inc. of New York, New York), for managing all aspects of Internet advertising 
on Internet information servers; (iv) a dynamic web-site auction hosting software solution, such 
as, AuctionNow 4.2 from OpenSite, Inc. at http://www.opensite.com : and optionally (v) Web- 
site development software for enabling the creation of HTML-encoded multi-media pages and 
the like for the EC-enabled Web-site development. Such EC-enabled Web-sites can be 
expressed in HTML, XML, SGML and/or VRML or any other suitable language which allows 
for Web-site construction and Web-site connectivity. Web-site management software can be 
used to maintain correct hyper-links for any particular Web site. Preferably, each EC-enabled 
manufacturer-related server 12B is maintained by a team of network managers under supervision 
of one or more webmasters. The primary function of each manufacturer-related EC information 
server 12B is to enable the hosting or one or more EC-enabled stores or EC-enabled on-line 
catalogs (i.e. WWW sites) owned, operated, managed and/or leased by one or more 
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manufacturers, (and optionally wholesalers and retailers as well) along the retail supply and 
demand chain. 

On Page 31, amend the first paragraph as follows: 

Each Client Computer Subsystem (hereinafter "client subsystem") 13 can be realized by 
any computing system employing operating system (OS) software (e.g. Macintosh, Windows 95, 
Windows NT, Unix, etc.), which supports a Java-enabled Internet browser program (e.g. 
Netscape's Navigator, Microsoft's Explorer, NCSC's Mosaic, etc.). The operating system 
should also include: (1) Internet networking software that supports the TCP/IP networking 
protocol (required by HTTP, FTP and the like) and provides a JAVA GUI-based Web browser 
interface; and, in the case of client computer machines 13 that are used by manufacturers and 
retailers in their "back office" operations, (2) Electronic Data Interchange (EDI) networking 
software that supports all versions of EDI between two or more client subsystems over the VAN- 
based or Web-based EDI networks illustrated in Figs. 2 1 and 2 - 2 1A and IB . Alternatively, 
client subsystems may also be realized by any of the following systems: (i) a Newton Message 
Pad 130 (running the Newton 2.0 Operating System and NetHopper™ Internet Software and 
equipped with a Motorola RF PCMCIA modem card); (ii) a Pippin™ computer system from 
Apple Computer, Inc.; (iii) a Palm Pilot VII wireless Internet-enabled palmtop computing device 
by 3COM, Inc.; (iv) a network computer (NC) that supports the Java™ programming language 
and Java applets expressed therewith; (v) a Sony® WebTV Internet Terminal (supported by the 
WebTV Service provided by WebTV Network, Inc.); or the like. As shown in Figs. 2 1 and 2 2 
1A and IB , each Client Computer is interfaced with an ISP 1 OA in a conventional manner. 
Each such client subsystem may be assigned a static IP address and a unique domain name on 
the Internet, or one may be dynamically assigned thereto by way of its ISP depending on its 
connectivity, and set of assigned functions within the consumer product information network of 
the present invention. Optionally, any client subsystem may include Web-site (http) server 
software serving Web documents of various formats (HTML, XML, SGML or the like) from one 
or more hypermedia-type Web sites in a manner well known in the art. 
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On Page 33, amend the last paragraph as follows: 

As shown in Fig. 3A4 , the bar code symbol reader is supported within its support 
stand/bridge 40. In this configuration, the laser-scanning field of the reader is projected 
downwardly upon the surface of the LCD touch screen display panel. By virtue of the angle of 
tilt of the display panel 37 relative to the ground surface of the retail store, and the projection 
angle of the laser scanning field relative to the display panel surface, the consumer will be able to 
easy read the bar code symbol on most consumer products by simply presenting the bar code 
symbol to the scanning window. In the event that the product is too large to lift from the floor to 
the scanning window, the consumer can simply remove the bar code symbol reader 36 from its 
support stand 40, as shown in Fig. 3A4 . by pulling cord 42 out of its take-up compartment 
43 so that the reader is positioned to read the bar code symbol 49 on the retail consumer product 
48. When symbol scanning is completed, the bar code symbol reader is lifted back into its stand 
support position, between support guides 41 A and 4 IB, while the cord 42 is automatically 
recoiled back into storage compartment 43, as shown in Fig. 3A4 . While the consumer 
uses the kiosk to scan UPC (or UPC/EAN) symbols on products, to find, access and display 
consumer product-related information on the display panel 37, he or she may choose or need to 
use telephone 45 to speak with a manufacturer's representative and engage in electronic 
commerce, and/or use the magstripe card reader 46 to read magstripe cards (e.g. credit cards) to 
pay for consumer purchases made over the Internet using the kiosk of the present invention. 

On Page 34, amend the first and last paragraphs as follows: 

As shown in Fig. 3A4 3A5 , the Web-enabled kiosk of Fig. 3 A3 is modified to include a 
bar code symbol reader having a "cordless-type" scanner interface, thereby eliminating the need 
for the communication/scanner cable 42 shown in Fig. 3 A3. RF-based wireless interfaces, as 
disclosed in US Letters Patents and Published International Patent Applications, incorporated 
herein by reference, can be used to realize this cordless-type scanner interface arranged between 
the bar code symbol reader 36 and the Web-enabled access terminal integrated within the 
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information kiosk. In all other respects, the kiosk shown in Figs. 3A4 and 3A4' 3A5 and 3A6 is 
similar to the kiosk shown in Figs. 3 A3 and 3A4 and described above. 

For example, when visiting particular EC-oriented (i.e. electronic-commerce enabled) 
Web-sites, a consumer may scan UPC (and/or UPC/EAN) numbers on products within his or her 
home (e.g. in the pantry) using any one of the client computer subsystems hereof equipped with a 
bar code symbol reader in order to remotely purchase such consumer products using credit or 
debit type financing, and direct shipment of purchased products to the consumer's home or 
elsewhere by a particular delivery service. Such EC-enabled WWW sites, commonly referred to 
as electronic-commerce (EC) stores or storefronts, as well as on-line electronic commerce 
catalogs, can be operated by manufacturers, wholesalers and/or retailers of consumer products, 
as indicated in Figs. 21 and 2 - 2 1A and IB . As shown therein, retailer operated, managed 
and/or owned EC stores (i.e. EC-enabled WWW sites) are hosted on retailer operated/owned EC 
information servers (MECIS) 12A, whereas manufacturer operated, managed and/or owned EC 
stores (i.e. EC-enabled WWW sites) are hosted on manufacturer operated/owned EC information 
servers (MECIS) 12B operably connected to the infrastructure of the Internet. 

On Page 52, amend the first paragraph as follows: 

Also, in accordance with the principles of the present invention, the consumer product 
information management subsystem 450 will also include one or more computer programs (e.g. 
scripts) for (i) analyzing the information fields of the RDBMS 450, (ii) automatically generate a 
set of UPN/TM/PD/URL data links for each UPN-indexed product with the RDBMS, (iii) locally 
store each such set of UPN/TM/PDAJRL/Trademark/Product-Descriptor data links within the 
RDBMS 450, and (iv) ultimately electronic data transport each such set of data links to the 
UPN/TM/PD/URL Database Management Subsystem 9, shown in Fig. 3A 2AK during periodic 
database updating operations, described in greater detail hereinafter. 

On Page 55, amend the second paragraph as follows: 
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As illustrated in Figs. 2 A, 2A', 2AL 2A2. 4F1 and 4F2, a centralized Library of CPIR- 
enabling Applet/Servlet Tags is created, managed and stored within the UPN/TM/PD/URL 
RDBMS 9 hereof in accordance with the above-described methods. In accordance with the 
principles of the present invention, these CPIR-enabling Applet/Servlet tags can be widely 
distributed to retailers, manufacturers, advertisers and others about the globe and thereafter 
widely embedded within HTML-encoded documents, as taught in detail hereinabove, to practice 
this aspect of the present invention in a commercially successful manner. The function of the 
CPIR-enabling Applet Tag Download/Distribution mode of operation of the system is to enable 
the global distribution of this centralized Library of CPIR-enabling Applet/Servlet Tags, in 
accordance with the licensing program associated with each such CPIR-enabling Applet/Servlet. 

On Page 60, amend the last paragraph as follows: 

Referring now to Figs. 6A1 and 6A2, there is shown a more detailed schematic diagram 
of the functionally-integrated consumer-product marketing, merchandising, and 
education/information system T of the second illustrative embodiment of the present invention. 
As shown, system 2 5 is similar in all respects to the system 2 shown in Figs. 2 1 and 2 - 2 1A and 
IB, except for the removal of system components 11, 31, 33 and 35, and the addition of the 
following system components, namely: a plurality of mirrored Physical And Virtual Multi-Mode 
Kiosk Server Subsystems (i.e. PVM kiosk server subsystems) 11 A; a plurality of mirrored Web- 
Based (HTTP) Manufacturer Registration and UPN/TM/PD/URL Link Creation, Management 
And Transport (LCMT) Servers 505 operably connected to the infrastructure of the Internet; a 
plurality of mirrored Web-Based (HTTP) CPI Kiosk 

Ordering/Configuration/Deployment/Management Servers 506 operably connected to the 
infrastructure of the Internet; a plurality of mirrored Web-Based (HTTP) CPI Kiosk 
Advertisement Marketing/Sales/Management Servers 507; a plurality of mirrored Web-Based 
(HTTP) CPI Kiosk Promotion Marketing/Sales/Management Servers 508 operably connected to 
the infrastructure of the Internet; a plurality of Web-Based (HTTP) Consumer Product 
Advertising Servers 509; and a plurality of Web-Based (HTTP) Consumer Product Promotion 
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Servers 510 operably connected to the infrastructure of the Internet. The structure and function 
of these system components will be described briefly below, and in greater detail hereinafter. 

On Page 63, amend the second and third paragraphs as follows: 

Fig. 11 illustrates the flow of CPI-type link data within the system shown in Figs. 6A1 
and 6A2, with the addition of information servers 505 through 510 described above. In all other 
respects, this schematic is similar to the one shown in Fig. 3A 2A1 . 

Fig. 8 illustrates the flow of CPI-type link content data within the system shown in Figs. 
6A1 and 6A2, appropriately modified so that instead of only UPN/TM/PD/URL links being 
transported from each registered manufacturer's enterprise (e.g. local UPN/TM/PD/URL 
RDBMS), UPN-indexed (media-rich) information resource files (i.e. IRFs) are also transported 
from the manufacturer's enterprise (e.g. local UPN/TM/PD/URL RDBMS 502) to a centralized 
UPN/TM/PD/IRF RDBMS 9" for central storage, management and distribution, as described 
above in connection with the illustrative embodiment shown in Fig. 3A 1 2A2 . In the illustrative 
embodiment shown in Fig. 8, the central UPN/TM/PD/IRF RDBMS 9" is realized as a massive 
centralized data warehouse using data warehouse technology known in the art. In all other 
respects, this schematic representation is similar to the one shown in Fig. 2B. 

On Page 77, amend the second paragraph as follows: 

As illustrated in network diagram of Fig. 12 A, the Network (i.e. System) of the present 
invention is divided into six separate Subsystems, identified by the following intent-to-use (ITU) 
trademarks: Brandkey Systems™ Subsystem; Brandkey Create™ Subsystem; Brandkey Deliver 
Subsystem; Brandkey Advertise™ Subsystem whos e GUI panels and support services arc 
illustrated in Figs. 51 A through 51F31 ; Brandkey Promote™ Subsystem; and Brandkey 
Admin™ Subsystem. 

On Page 82, amend the fourth paragraph as follows: 
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The Brandkey Deliver™ Subsystem , illustrated in Figs. 48A1 through 50V6, is the 
component of the Brandkey Systems Network where the User is allowed to Create, Customize, 
Deploy, and Install Brand Building Multi-Mode Virtual Kiosks across various Consumer 
Touchpoints through a number of different Launch Environments. Generally, the Brand 
Managers or full-service Agents will be the ones who will use this Subsystem. 
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